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Aunnomasblk :kobanap

KyHnnaisri 6eaim /

JAunaoMHbIe MPOEKThbI

OyHoe oTAEIEHHE

FuinbiMu xeTekilici
(aTbl-#6Hi, FEINIBIMH

FouibiMi KeHecuuici
(aThI-KOHI, FBL1bIMH

] . naapexeci)/ aapexeci)/
Ne CryaenTTi atbl-eHi/ | JHNIOMIBIK #00a TakbIpb1Obl/ ®.M.0. Hay4HOro ®.1.0. nayunoro
®HO cryaenTa Tema IHNJIOMHbBIX NPOEKTOB pyKoBOZHTENS KOHCY.ILTAHTa
(y4yeHad CcTeneHsb, (yueHasi cTeneHb,
3BaHHE) 3BaHUeE)
"Kapxbl, kazak Geimi / "' @HHAHCKI', Ka3aXCKOe OTOe/IeHHE
JKanracbek Aiinoc T KAPIKBLIBIK 3.F.K./K.3.H., IOLEHT
XKanracOekybl KYPBUTBIMBI KaHe Tanaay/ AHain3 Mapnpixanosa K.A.
1 Hcaes Hypaxan H ¢uHaHCcOBas CTpYKTypa
Capcenbexynsl koMmaHuM /  Analysis  and
financial structure of the company
Kapaemos Asat KoMnaHHAHBIR Kapikbinbik | 2-F-K/K.3.H., JOUEHT
Hypbexysl TYPAKTHUIBIFBIH Tanzay/ AHaIH3 Maneixanosa K.A.
2 | Yanaes Camxap dunancoBoit YCTOHYMBOCTH
Manapbekopu xomnanun/ Analysis of the firm’s
financial stability
MnuusTor Onimep Bauktin  TaGblcThibFel  Men | O-F-K/K3.H., IOUEHT
BaxsiTy b nafigaceld  Tangay/  AHanu3 Mansixanosa K.A.
3 Caypanbaes Hypnan npubbiiM W PeHTabeNbHOCTH
Baybipikanyibl Ganka/ Income and profitability
analysis in the bank
136epreHoBa AKryJiim KocinopHMHbIH KADACELITBIK 3.F.K./K.3.H., IOLEHT
Janyramikei3sl g MagsixaHosa K.A.
. xarpadiiH  Oaranay/  OueHka
4 Kenmehal Auap (HHAHCOBOTO COCTOAHMA
BepHKkKbI3b
R —— npe,urrpm-rm/ A_ssessment of the
T e enterprise financial performance
Capeibarsiin Hypxan KasakcraH PecryOavKkacbiHOarel | 3.f.K./K.3.H., JOLEHT
JKaKChIMbIKYITBI TYTBIHYIBLIBIK Hecueney: | MaabixaHosa K.A.
Toxraryn AHyap Macenenepi KOHE ey
KanaTynbl #onaapsl/ [Totpebutenbckoe
S AmanTaes Kaiinap KpeautoBaHue B  PecnyOsnke
KoceibaeBuy Kazaxcran: mnpobnembl u myTu

pewenus/ Consumer lending in
the Republic of Kazakhstan:
problems and their solutions

"Kapbl, opbic 6eimMi / "®uHaHek", pycckoe oTaeseHHe




AmanbaeBa AnTeIHal
AliGexoBHa
Tneybeprenosa Xanna
EBrenseBHa

Komnanus MiHOeTTeMenepi:
KYPBUIBIMbI KoHe Backapy
aaictepi/O6s3aTenbCTBA
KOMIMAHHH: CTPYKTYpa M METO/bI
ynpasneHus/Company’s
liabilities: structure and
management

3.F.K./K.3.H., IOLEHT
CansikoBa P.B.

AlimxaHoB Jlauusp
Epikynbt

Jleiiba JlaHuun
Muxaiinosuy

BaHKTIH KapXBIMBIK >KargaielH
TANgay KoHe 0OaHK OalaHCHIHBIH
THIMAI  KYpbUIbIMBL  AHanus
(HHAHCOBOTO cOCTOAHHA OaHKa U
3(dexTHBHasA CTpykTypa GanaHca
6anka/ Analysis of the financial
condition of the bank and the
effective structure of the bank's
balance sheet

3.F.K./K.3.H., JOLEHT
Mansixanosa K.A.

9.F.K./K.3.H., JOLUEHT
bBupmarambetos T.B.

AmanoB JInac
Epnanynnt
Cnambek OxexaH
Kamb6b16eky bl

TyTBIHYIIBUIBIK HECHENeY: MaHi,
mmeKTepi, Typnepi xaHe KP mamy
Oonammarsl/ ITotpedutenbckoe
KpeIUTOBaHHE! CYILHOCTb,
rPaHHUbl, BMAbl H TEPCIIEKTHBLI
passutus B PK/  Consumer
lending: the essence, boundaries,
types and  prospects of
development in the RK

3.F.K./K.3.H., IOLIEHT
MansixaHosa K.A.

3.F.K./K.3.H., IOLIEHT
Bupmaramberos T.B.

Bazapopa Aibxau [larelH  Ou3HecTeri KapkKbUIbIK | 3.F.K./K.3.H., JOLEHT
TneybekosHa MEHEIKMEHT/ Ounancosselif | Cagsikoea P.B.
Baityanosa Xubek MEHEDKMEHT B MasioM Ou3Hece/
AJTMKKBI3bI Financial Management for Small
Typcynosa JKynabiz Business
Hnuaksi3bl
beliceesa Tamuna Kypbitbic xonmuurinmeri kapwpi | 2-F-K./K.3.H., JOUEHT
JaynemxaHoBHa PECYpCTapBIHBIH KypblibiMbiH | ‘1MBa3oBa A.3.
Canaposa Jlapura OHTAHNaHABIPY
Maparkpisbl /' OnTUMH3auMs  CTPYKTYPhI

(hMHaHCOBbIX pecypcos B

CTPOHTENIBHOM XOnauHre/

Optimization of structure of

financial resources in a

construction holding
Hpobrixes Unes Kapbiz  anyweiHelH ~ HecueHi | 3.F.K./K.3.H., IOLEHT 3.F.K./K.3.H., IOUEHT
Hukomaesuy KaiTapy kainetrinirin Garanay | MaasixaHoea K.A. Bupmaram6eror T.B.
Jln Muxaun Uropesud | GaukTiH  KpeauTTik  TayekesiH
Kapaera Aiicyny TOMEHIETY (aKTopel peTiHze/
BepekracosHa Ouenka KPeIHTOCNOCOOHOCTH

3aeMIIHKa Kak takTopa

CHHXKEHHMS  KPEAMTHOTO pHCKA

b6anka/ Assessment of the
borrower creditworthiness as a
factor in reducing the bank's
credit risk

HiocembuH TokeH
AHyapoBuu
Xa3zuH JTanuun
Onerosuy

OromKeTTiK
GepyiiHiy

KomnaHusaarsl
Modens  (3KyMBbIC
OTiHiIMi BolibIHILIA)
/BroKeTHas MOIENb B KOMMAHHH
(o 3asBke pabotomatens)/ The
budget model in the company (at
the request of the emplover)

PhD, nouent
Kowkunua O.B.

JIn AnacTtacus

KomnaHus

KBI3METIHIH | 3.F.K./K.3.H., JOLEHT
Buransesna Kap>KbIIbIK HoTHkeciH | YuBasosa A.3.
Kum Buranuii Monenbaey/MonenupoBanue
Oneroeuy (hHHAHCOBBIX Pe3yNbTATOB
AckaHOB AiKaH JIeATeNIbHOCTH




AcCKaHyJIbI

komnaHuu/Modeling  of  the
financial results of the company's
activities

Mettipbexk Mapnen

Kazakcran PecmybGaukacsiHIarsl

3.F.K./K.3.H., JOLUEHT

MeiiipGekyJibl TYThIHYIBITBIK Hecueney: | Cansikosa P.B.
XKenncor Azamar Macenenepi KaHe ey
Kymuc6exopia AKonaapbl/ [MoTpebuTtensckoe
9 KpenuToBaHWe B  Pecrmy6imke
Kasaxcran: npobnembl 4 mnyTH
pemennsa/ Consumer lending in
the Republic of Kazakhstan:
problems and their solutions
Monortosa Cabuna Kaszakctan PecryOnukacel ekiHwi | 3.7.K./K.3.H., JOLEHT 3.F.K./K.3.H., TOUEHT
Munanosna neHreiini GaHkTepOiH Kapxkbiibik | Mamsixanosa KA. Bupmaramberos T.B.
Mouixoega fxa TYPaKTBUIBIFBIH KaMTamacsi3 eTy/
Xam3aToBHa OGecneueHue (huHaHCOBO
10 | Fybawesa LlbiHap YCTOHYHBOCTH OaHKOB BTOPOro
BexxaHKbI3bI ypoeHa Pecnybnuku Ka3zaxcran/
Ensuring the financial stability of
second level banks in the
Republic of Kazakhstan
Veanuesa [llonnau KoMMaHHAHBIH KapKblIblK | 9-F.K./K.3.H., JOUEHT
AMHpOBHa TYPaKThIMbIFbIH Tanaay/ Axamus | Caabikosa P.B.
11 thHHaHCORO YCTOHYMBOCTH
koMnanuu/ Analysis of the firm’s
financial stability
bepkunbaeB Azamat Komnanus KalWUTajlbIHbIH | 3.F.K./K.3.H., JOLUEHT
BakbiTynbl OHTaMIBl KYpbUIbIMBI: KansinTacy | CaavikoBa P.B.
Hocraes YuHrus anicrepi HKOHE Garanay/
EpxaHnoBuu OntumansHas CTPYKTypa
12 Kanurala KOMMAaHWH: MEeTObl
tdhopMHpoBaHus H OLEHKH/
Optimal capital structure of the
company: methods of formation
and evaluation
XKapos Aptém Komnanus Gromkerin  o3ipney/ | 3.F.K./K.3.H., TOLUEHT
JMutpueBuy PaspaboTka Gromxera komnanuu/ | Cansikosa P.B.
HnaxyHos Pycram Budgeting in the company
13 HypynaeBuu
Kum HUrops
Dnyapaosuy
"Kapxbl, aFbutubiH GeniMi / "@®uHaHebl", aHrIHiicKOe OTae/IeH e
1 AMaHrenbauena KacinopbiHebin Gacexere | -F-K/K.2.H., TOLEHT 3.F.K./K.3.H., TOUEHT
EnbHapa Barnankbi3el KabineTTiniri: Tanzay xaHe OHbi CansixoBa P.B. Cepukbaesa X1
Hckakosa AkGoTa AKOFapbLIaTy #onaapbl/
Hypimkeisb KoHKypeHTOCnocobHoCTh
NPEANPUATHA: aHAllH3 U IyTH ee
noeeileHus/ Competitiveness of
the enterprise: analysis and ways
to improve it
Beknasapos Anmac KOMNaHus KyHbH  Garanayasik 3.F.K./K.3.H., JOUEHT 3.£.K./K.3.H., IOUEHT
Bynarosuu - KAPHKBLTBIK smicrepi/ | Caavikosa P.B. Cepukbaesa X I,
2 ﬁiiz;illgmﬁ“ DUHAHCOBEIE  METOJIbI OUeHKH
cToumocTH komnauuu/ Financial
methods  of the company
valuation
Hpyxunun PoMan Komnauusuely aKWanan | 3.F.K./K.3.H., JOLEHT
3 Hropesuu arblHAAapbIH Oackapy/ | YuBasosa A.3.
Hacypna Epmyxamen Ynpasnenue IEHEKHBIMH

Fanuynns

NnoTokaMH komnaHuu/ Cash flow
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QOcnan ¥neIkbex

management in the company

Opa3siMBeTyITBI
EpmarambeTora KacinopblHHbIH KapXKbLIbIK 3.F.0./0.3.H., 3.f.K./K.3.H., JOUEHT
Hasryne BynaTtkbi3bl KargalisiH  Garanay/  OueHka npogeccop Cepuxbaesa X.]I.
Canukosa Ai’maHa Cb“HaHCOBO]‘O COCTOAHHA HUcaxosa [1.B
CemGekoBHa npeanpuaThsa/ Assessment of the
enterprise financial performance
KynapGekor Oniner Kocbimy — &9He  KYTBUTYZABIH | 3.F.K./K.3.H., JOLEHT
Hoynetynel KOPMOPaTHUBTIK crpareruscel/ | YuBazosa A.3.
XamMuTOBa AHENs KopnopaTueHas cTpaTerns
JKacOyyHoBHa CITHAHHH 7 nornoLeHu/
Corporate mergers and

acquisitions strategy

3aitHunoBa Muaupa
XalpUTAMHOBHA
Byauukosa CeeTiiaHa
BopucoBHa
Ocynosa Anuna
PamasaHnoBHa

KoMnanus KarHTalblHbIH
OHTaM/Ibl KYPbLIbIMBI: KaJbIIITACy
anictepi KaHe Oaranay/
OnTuManbHas CTpYKTYpa
Kanurana KOMMAaHHH:  METOIbI
(hopMHpOBaHHA " OLIEHKH/
Optimal capital structure of the
company: methods of formation
and evaluation

3.F.K./K.3.H., JOUEHT
Yusazosa A.3.

Kanbipos Tumyp
MycnuMoBHY
OmapranueB AnMac
TanratoBuy

KoMnaHusHbIH KapblJIbIK
TYPaKTHUILIFBIH Tangay/ AHamu3
(uHaHCOBOMH YCTOHYHBOCTH
kommnanuu/ Analysis of the firm’s
financial stability

3.F.1./0.9.H.,
npodeccop
Hcaxosa I[1.b

3.F.K./K.3.H., IOUEHT
Cepuxbaesa XK. ]I,

CaxeHoBa AnTblHaH
CaKeHKbI3bl

MHHOBAaUMANBIK ~ ©HIMAI  KYpY
KesiHmeri wbiFblHAapabl  Oemy
KaHe KapKblIaHAbIPY

MexaHu3Mi/MexaHH3M
(hHHAHCHPOBAaHHA MW AlIOKaLHH
3atpar npH CO3JaHHH
MHHOBaLUMOHHOTO mpoxykta/ The
mechanism of financing and cost
allocation when creating an
innovative product

3.F.K./K.3.H., IOLEHT
Ywusazoea A.3.

Pamazan TamepnaH
ApMaHyJisl
Kynmyxanberos
AbbL1all AMaHTaRyIbI

ABMS KOMMAHHAHBIH KapXKbIIbIK
TYPaKThLIbIFbI/ DuHaHCcOBas
YCTOWYMBOCTb  ABHAKOMMaHHH/
Financial stability of the airline
company

3.F.K./K.3.H., JIOLUEHT
Yusazosa A.3.

«Ecen xaHe ayauT, opbic 66/1iMi / «Y4eT n ayauT», pYCCKOe OTae/ieHHe

AnteiHbaeBa DnuHa JeGuTopablK NeH KpeauTOpnbIK | 3.F.A4./1.3.H.,
PannkoBHa OepemeKTiy ecebiH | mpodeccop
Boponuna Onbra ylieimMpacTtelpy  oHe onapasl | Mapxaesa B.A.
EBreHneBHa KapXKbUIbIK E€CENTLIiKTe YCbIHY/
Caiinaybaea Aiiula OpraHuzauuns yueta 1eOHTOPCKOH
EpaHKbI3bI M KpPEeIWTOPCKOH 3a10/KeHHOCTH
M MX OTpaykeHHe B (PHHAHCOBOM
otyetHocTH/  Organization  of
accounts receivable and accounts
payable and their presentation in
financial statements
ArsaMxomKaes BaHKpoTThIK bIKTHMaIABIFbIH | 3.F.0./0.3.H., 3.F.K./K.3.H., IOLEHT
Caupkaman Bomxay/ [TporHosuposaHue | npodeccop Ecneprenosa JI.P.
lapadyannouy BEPOATHOCTH baHkporcTBa | Mapxaesa b.A.
bypkuros laHusp opranusaumu/ _ Forecasting the
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Mapartosuy

probability of bankruptcy

I'epycoa Exarepuna KEXC caiikec Tayapasl- | 3.F.1./0.3.H., ara OKbITYLUBI / CT.
AJleKceeBHa MaTepuanablKk KopaapaelH ecebi | npodeccop npernojasareb
kaHe ayauti/ Yder W aynut | Mapxaesa B.A. Hcemyxamberosa 3.H.
TOBAPHO-MATEPHAIbLHbIX 3aMacoB
B coorBeTcTBHM ¢ MCQO/
Accounting and audit of inventory
in accordance with IFRS
Jy6poBuHa ApHHa YilbiM  Kbi3MeTiHiH  THimpinirig | 2-F-A/A3H., ara OKbITYLLBI / CT.
BuranbesHa Tanmayna KapiKbLTBIK npodeccop npernonaeaTens
Kan AHunTa eCEnTINIKTIH peni/ Pons | Mapxaesa B.A. Hemyxamberora 3.H.
Branumuposta (HHAHCOBOH  OTYETHOCTH B
Jlecbex Hypaii aHaM3e 3ddexuBHocTH
ACTaHaMAPKbI3bI nesTenbHOCTH opranusauuy / The
role of financial statements in
analyzing of an organization’s
activity performance
XKakcarynosa ['ayxap ¥ HbIMHBIH KapiKbUTBIK | 9.F.1./1.3.H.,
KyanpimesHa TYPaKkTbUIbIFBIH ~ Talllay koHe | npodeccop
HmaHwapros Tumyp Garanay/ AHanM3 M oueHka | Mapxaesa B.A.
Kaitparynsl (prHaHCOBOH YCTOHYHBOCTH
opranuzauun/  Analysis  and
assessment of an
MakcyToB 3akup JleGuTopnbIK BepewekTin | 2-F.A/13.H, ara OKbITYLLBI / CT.
Papunbeuy Tangaysl MeH ecebi xoHe onapasl | TPodeccop npenoaasaTeb
CaiiblH Anmac keTinaipy  sonmapel/  Yuer, | Mapxaesa b.A. Hemyxamberosa 3.H.
AcKapyJibl aHan3 nebutopckoii
3aJ0JUKEHHOCTH M MyTH  MX
COBEPLUEHCTROBAHUSA/
Accounting, analysis of

receivables and ways of their
improving

TaranoBa AMuHa
MambiKkoBHa
VYreneera Jlnana
BeketoBHa

KapxblnblK ecenTifikTi KeweHai
tangay /KoMIMJeKcHbii aHanus
(uHaHCOBOH  OT4eTHOCTH  /
Comprehensive  analysis  of
financial statements

3.F.0./0.3.H.,

npodeccop
Mapxaesa B.A.

3.F.K./K.3.H., JIOUEHT
Ecneprenosa JI.P.

""IxoHomMHKA'', opbIc Gostimi /' IKOHOMHKA'', pyccKoe OTAe/IeHHe

Asxnbaepa Alirepum
XanebepreHoBHa
Tyneyor HypnbiGek
CanaMaToBuy
YTeynuH Anuiep
TanrartoBuy

KacinopbeiaHbIH Hacexere
KaOineTTiniri: Tangay koHe OHbI
KOFapblIaTY onaapsl/
KonkypenTocnocobHocTs
MPEANpPHATHA: aHAIU3 H MYTH ee
nosbilwenus/ Competitiveness of
the enterprise: analysis and ways
to improve it

3.f.K./K.3.H., IOUEHT
AMuposa A.Y.

AtaxaHoBa Oifrepim
KaiipaTkbi3bl
baumberoBa DneoHopa
TumypoBHa

XKanuros Alityran
CapmMaxaHoBHY

HHBecTHIHANBIK
THIMizinirin Tanjgay HKoHe
Garanay/ AHanM3 M OLEHKa
3 PEeKTHBHOCTH
MHBECTHLIHOHHOTO MpoekTa (Ha
npumepe ...)/ Analysis and
assessment the effectiveness of
investment project (on the basis
of example)

xobanapabiy

3.F.K./K.3.H., IOLEHT
Tatikynakosa I'.C.

Ecekeii EcTaii

Benricisgik men  Teyekenminmik

3.F.K./K.3.H., IOLIEHT

Ajiberybl KardaiblHAarbl  KacimopbiHHbIH | Tadkynakosa I'.C.
Hebmarynnaes Jlocton | Garanbik  cascaTsl /LleHoBas
LlaBkatTynna yriau NOJIMTHKA NpeanpuaTHd B
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Caugpifbaes UnHrns

YCJIOBHAX HEOMPEASJEHHOCTH H

BaypxaHoBuu pucka/  Pricing policies of

company under uncertainty and

risks
JXanbonar AkHYp ¥UpIMHBIH ~ TayekemiH Tanjay, | 3.F.K./K.3.H., JOLUEHT
KaHaTkpI3bl Gomxkay JKIHE TeMeHaeTy | AMHpoBa A.Y.
PaxmaHoBa AH3714 JKOIIapsl /AHanus,
lTankapkbi3bl NIPOrHO3MpPOBaHHE H MyTH

Hypkanunosa Apy CHHKEHHS PHUCKOB NEATETbHOCTH

opraHu3aLHu/ Analysis,

forecasting and ways to reduce

the risks of the organization

activity
Typran Anus KacinopelH nepcoHaIbIHBIH 3.F.K./K.3.H., JOLEHT
Xu3zupora Patrma KYMBIC THIMIINIrH Tatikynakosa I'.C.
[llakupoBHa MOTHBALIMANAY KIHE
Bpouesan Auapei bIHTANAHOBIPY KYHECIHIH
AnapeeBuy 3amMaHyM KypauiapbiH a3ipney

("Vel Des Premium " XKILIC
MbICANbIHAA)Y (HKYMBIC
GepywiHiH eTiHIMI GoiibHIIA)
/Pa3paboTKa COBPEMEHHBIX
WHCTPYMEHTOB CHCTEMBI
MOTHBALMH H CTHMYJIHPOBAHHA
3¢ dexTHBHOCTH paboThl
nepcoHana NpeAnpHATHA (Ha
npumepe TOO «Vel Des
Trading») (no 3asBke
paboTonarens)

/ Development of modern tools
for the motivation and stimulating
system of the enterprise personnel
efficiency (on the basis of Vel
Des Premium LLP) (at the request
of the emplover)

"Ouenka'', opbic Geaimi / «Ouenkar», pycckoe oTaesieHne

Abubynna I'yneruna
KaipaTKbi3bl
Hukynun BanenTtHn
AHapeeBHY

Cepuk Hypman

Backapy wemiMaepin kadbliaay
yLiH KYKeIK  oOBexTinepiH
Oaramay/ OueHka  00BEKTOB
c0oOCTBEHHOCTH ans NMPHHATHA
YNPaBIEHYECKHX pelueHuit/
Property valuation for
management decisions

PhD, noueHTt
Caypanbaii C.B.

Ackapkei3el CabuHa
XKaunos Cyaran

Myparynsi

MemnekeTTik KakeTTimikTepi
YWIH  aibll KOK MaKCaTbiHAa
TYpFbIH yitai Oaramay /OueHka
JKHNOTO IoMa Ans ueneil U3bATHA

PhD, nouenr
Caypan6aii C.B.

IS rocyJapCTBEHHBIX — HYXI/

Assessment of residential

building for the purpose of

removal for state needs
O6nibek Xanus AyblLTapyalbUIblK PhD, noueHT
EpkaHKbI3bI KOMMaHHAJapbIHBIH Ousnecin | Caypanbaii C.b.
Kaiplpasibonar AMup | Garanay /Ouenka Ousneca
KatiblpasiGonaryisl CENIbCKO-X03 HCTBEHHBIX

komnauui/ Business valuation of
agricultural companies

Kapumoga Apaiineim
AMaHIBIKKbI3bL

3usTkepnik
/QueHka

MeHOnikTi  Garanay
HHTEJNEKTYaIbHOH

PhD, noueunt
Caypandaii C.B.
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Maparoea Crimbat
TanraTkpI3bI

CcODCTBEHHOCTH / Intellectual

Property Valuation

EpxaHKbI3b! ApyxaH
Kanatbex A3uza
EpiKkKbI3bI

MeMmrekeT MYKTRXIOBIFB YIUiH
aJlbITl KOO MAakKCcTaHIa
KBUDKBIMANTEIH MYTiKTiH
MaceJIenepi kaHe epekuenikTepi/
OcobeHHOCTH orpeeseH s
CTOUMOCTH HeABIDKHMOTO
MMYIIECTBA TPH HM3BATHH 1A
roCyIapCTBEHHBIX Hyx 1/
Problems and features of
determination of cost of the real
estate for the aims to withdrawal
for state needs

PhD, noueHnt
Caypanbaii C.b.

«MeHeqKMeHT», Ka3ak GeJtimi / « MeHeImMeHT», Ka3axcKoe OTAe/leHHe

AbGaeB Maau
AcKapysl
Lllapanatauu
Hcnambex XKanracynel

¥iiniMaarsl EPCOHANI OB
bIHTANaHAelpy  OaFmapiaMachiH
azipney/ PaspaGoTka mporpammel
MOTHBALMH nepcoHana B
opranusauuu/ Development of a
program of staff motivation in the
organization

3.F.K./K.3.H., JOLEHT
Assbaesa I".H.

baiibaTeipoBa ¥ HbIMHBIH MeHeDKMEHT | 3.F.K./K.3.H., JOLUEHT
AceMrynbp ManMkoBHa | THIMAINIriH aptTeipy | YKauOoipbaera C.M.,
KaceimbexoBa Mennip | Garnapnamachid azipney/
KaiipaTkpizsi Paspaborka NporpamMMBbl
3aiipoB Alinap MOBBILIEHHA 3 peKTHBHOCTH
Makcarybl ynpaBieHus npeanpusTHem/
Development of a program e
improve the efficiency of
enterprise management
Joxypkanosa Mepyept T 3.F.K./K.3.H., JOLEHT
Enbex  eHimainirin  apTThl ’
Kenmxebekkbizbl = A PTIARY XanObipbaesa C.M.
Oar1apnamachiH asipney/
Kynnpibaesa [anus
Paspabotka nporpaMmbl
MakcyToBHa
MNOBLILUEHUA
Knam Hypeyny
MPOHU3BOAUTE/ILHOCTH Tpyna/
LIbIHTaCKBI3EI
Development of labor

Teneren BanxkaH
BayblpKaHKbI3bI

productivity increasing program

Kakenosa Hazryns

KacinopblHaapasiH

3.F.K./K.3.H., JOUEHT

KyaHbliuesHa KOMMYHHUKALMATBIK caacaTelH | JKaHGwipOaesa C.M.
Tneyni Apaitnsim xacay / Pa3pabotka
Barnankwi3ei KOMMYHUKALIHOHHOH  TIOJNMTHKH

npeanpuatus/ Development of

enterprise communication policy

«MeHeKMeHT», opbic GeiMi / « MeHel:KMeHT», pyccKkoe oTIeeHHe

Abnonna Oniwep Y/bIMHBIH 1aMy CTPaTerHACHIH 3.F.K./K.3.H., JOLEHT ara OKBITYILBI / CT.
Kymaynsl i P S —— Macaxkosa C.C. npenojaBaTenb
Aykat Awmanrait | 2>'PICY p p Komkuina H.B,
[ pDaIiBP;TPIﬁ . opraHn:_iaui:m/
Boriisd Wonibex d::ee] Oopmerlt of an organization
MyxTapyisi pment strategy
AnumoB Myxamenanu | YitbIMOarsl NepcoHaNbl | 3.F.K./K.3.H., JOLUEHT ara OKbITYLUBI / CT.
Dapxarosny BIHTaNAHABIpY  Oarmapnamaceid | As3baesa I".H. npenoaasaTeNb
babamkanos  Haspys | asipney/ PaspaGoTka nporpaMmmbi Komkuna H.B.
Haspysosiu MOTHBaLUUU nepcoHana B

Ep6onynel Epnan

opraHusauun/ Development of a
program of staff motivation in the
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organization

AXMETKAHOB ABG3an Wac KYMBIC isneywinepre 3.f.K./K.3.H., IOUEHT
Hypnanosuu HYMBICKA opHanacy Paxumbekora X.C.
HypGonranosa GarnapiaMacelH asipaey/
Mepyept PaspaGoTka NpOrpaMMsl
3 | Halisabexierss TpyZOyCTpOicTBa MOJIOIBIX
couckareneil/ Development of a
job placement program for young
job seekers
Kacrm Anaits Han ¥HbIMAACTBIPY  KOPNOPaTHBTIK AFIL/ DM
Llos Chsira M3ICHHETTI KallbINTACThIPY IHE npageseen
JleoHnaoBHa . enriay Noa— Huxudoposa H.B.
Mygraxyrnusosa DopMUpPOBAHHE KOPIOPAaTHBHOM
4 Kamuna PacynosHa 1( S ——
YNBTYPEl OpraHH3all y
Manasi6acsa Ama ee BHempenns/ Developing of
ErAREIEIEH organization’s corporate culture
and the ways of it’s
implementation
Kynafibeprenoea Ke3MeTkepnepai OKbITY XKyleciH | 3.F.K./K.3.H., IOLEHT 3.F.K./K.3.H., JOUEHT
Aliizepe KaiipaTtoBHa wobanay XoHe eHrisy/ | Assbaesa I'.H. Kaxeinbex JIB.
Kum Peruna IlpoekTupoBaHHE W peaTH3aUUs
BanumorHa cucTeMbl 00yuYeHMs mMepcoHana/
5 : : -
MarioxuHa Mapus Design and implementation of a
BanepneBHa staff training system
Monawsunu Agam
3ypaboBuy
Hazapos 1llaxpom XOO «konpmawatein  Kalinsen | 3.F.K./K.3.H., JOLEHT ara OKBITYILBI / CT.
Xypuienosuu KypaJliapblHblH Macakosa C.C. npenojasaTenb
Hazapor TonubaxoH BU3yanusauuscel/Busyanusauus Kouwkunna H.B.
6 Cailinanuesuy nHcTpymeHTOoB Kalinzen B BY3e/
Mup3oesa [IunopoM Visualialization of Kaizen tools at
VT1KypoBa A3uza HEI
YTKYpOBHa
Yitne okbiTy »xoHe OUIKTUIIKTI 3.F.K./K.3.H., IOUEHT
Meip3abaesa "'ayxap apTThipy 6a F{J« apnamackiH kacay/ XKanb6bipbaesa C.M.
PaxmeTxaHKBI3bI p 6
a3paboTka NporpamMmel
Tawenos Acnan
7 T BHYTpHbUpMEHHOTO 00y4yeHUs W
MOBBILLEHUA KBAMHpUKALMH
Komax Manata kanmpos/ Development of a
NIRCCMEToBHA program of in-house training and
advanced training
Kypcinbekosa AHa | KpismeTkepnepai aneymertik | 3-FK/K.3.H., IOLUEHT
Hypnankeissi Kopray Garaapnamachin asipney/ | Paxumbexosa XK.C.
Kamxukosa MapxkaH Paspaborka MPOTrpaMMBbI
8 | TaHatapoBHa COLMANLHOM 3aLMThl paGOTHUKOB
PaibiMbekoBa AHemb | mpenmpusTua/ Development of a
PaitbIMOEKKbI3bI program of social protection for
employees
KachiMxaHoB AnuxaH ¥ itbiMaarsl KOMaHJanblK | 3.F.K./K.3.H., JOLEHT
PaxumbexoBuu KYMBICTEI THIMII Gackapy | Paxumbekosa XK.C.
Tenarucosa X ynabi3 MoneniH  kacay/ Paspabortka
9 AninGexKbI3bl MOZENH 3 eKTHBHOTO
yIpaeneHHs: KOMaHAHOH padoToit
B opradusauuu/ Development of a
model for effective management
of teamwork in the organization
Kaneipoea Anya | ¥iteimaapna Lean Management | 3.7.K./K.3.H., JOLEHT ara OKpITYLIBI /
10 CaBneTKbI3bI (¥KbBINTEI eHAipic)  kylecidH | Asz6aepa I".H. CT. MpenoAaBaTeb

OO0aiFaHNKEI3bI ARHYD
SAnTaii Hcmap

a3iprney xawe eurizy/ PaspaboTka
M BHeIpeHWe cucTeMsl Lean

Komxnna H.B.




darux Awnma

KamypaHKbI3bI

Management (bepexnusoe
HPOU3BOACTBO) B OparaHM3aLlHu/
Development and implementation
of the Lean Management system
(lean production) in organizations

«MeHeqKMEeHT», aFeLIbIH 06JiMi / «MeHe :KMeHT», AHTJIHACKOe OTAe/IeHHe

Baranosa Anemsl
CepHKKbI3bI

Jlecep [Inana
FanbiMKaHKBI3EI
Myp3aranues Jlanusp
baruTxaHoBUY

KacinopeiHHbIH Oacekere
kabinerrinirin Gackapy yJriciH
KaneinTacTelpy / POpMHPOBaHHE
Mozenu yNpaBneHus
KOHKYPEHTOCNOCOOHOCThIO
npeanpustus / The formation of
enterprise’s competitiveness
management model

3.F.K./K.3.H., JOLUEHT
HKaubbipbaesa C.M.

BeiiceHani AnTeiHak KnueHtTepmen KapbiM- | 3.F.K./K.3.H., JOLUEHT
Fazuzkei3sl KaTbIHACTBI oHTalnanaeipy/ | XKanbeipbaesa C.M.,
bynarosa [lanapa OnTumu3aums B3aUMOAEHCTBHA C
BanuxaHoBHa KITHeHTaMu/ Customer
MexkeHoBa Anuia relationship optimtzation
MapaToBHa
BeiicumbekoBa AHenb A BUIKBIMATBIH MYJBIK | 3.F.K./K.3.H., JOLEHT aFa OKbITYLLbL / CT.
TuMypoBHa KOMMTAHUACBIHAA MOTHBAUMANLIK | As3baera [".H. npenojasaTenb
TypceiHoB EpHyp OarnapnamaHsl eHney/ Juas Aspopa
AiGonybl PazpaboTka MpOrpaMMmbl
CarrpibaeBa AnnHa MOTHBALIHH B KOMMaHHH
PycnaHkbI3bl 3aHHMaroLeHcs
HeaswxumocTsio/  Development

of a staff motivation program in
the real estafe company

«MapkeTUHI», opbic 601iMi / «MapKeTHHI», pyccKoe oTae/IeHHe

AfimakoB Meitpambek
Ka3bexoBuu

Knm Dnna AnnpeeBHa
Cansakacosa Xa3upa
EceHKkennikbi3bl

LllarplH OH3HEC KocimOpbiHOAPbLI
YIIiH MapKeTHHI CTpaTerHACHIH
a3ipney /PazpaboTka cTpaTeruu
MapkeTHHra Jns MpeanpHATHH
manoro 6usHeca/ Development of

PhD, noueHT
Ka3zeibaesa A.M.

marketing strategy for small

businesses
Anonsckas Banepus bpennri JaMBITYIbIH | K.3.H., ac.mpodeccop
IOpreBHa MapkeTHHrTik  GarmapnamacelH | CMBIKOBa M.P.
[Mak IMaBen azipney/ Pa3pabotka
AHaTO/NbLEBHY MapKETHHTOBO# nporpaMmbl
Yen Anuna dan-Yyn passuTHA Openna / Development

of a marketing program for brand

development
Acxaposa CantaHar B2C HapbIFbIHAA eHimai | PhD, nouent
BaybipXaHKbI3bl HKbITIKBITY cTpaterusceld | Kasnibaesa A.M.
BekoBa Anuna KaneinracTelpy  /DopMupoBaHue
AnunseBHa CTpaTeruH TIPONBHAKEHHUA
Knm Anactacus npoaykta Ha pblHke B2C/
Banepnepna Formation of product promotion

strategy in the B2C market

bakbepren Menuna
Kymanbekos Anuxan
MypaTybl
Martsimesa Asus
HypxaHKbI3b1

Komnanus  eHimiH  eTkizynmi
bIHTANAHABIPY  OaraapnamachiH
azipney/ Paszpalorka nporpammel
CTHMYJIHPOBaHHA cObITa
NPONYKLIHH KOMNaHWH /
Development of sales promotion
program of the company's
products

3.F.K./K.3.H., IOLIEHT
Coxarckas H.IT.




Marodu (Bakuposa)
CaGuHa PunaTtoBHa
Hypb6aii Hazbim

CepBHCTIK KaCINOpbIHAAP YIIIH
MapKeTHHITiK GarnapnaMassl
asipney/ PaspaboTka nporpamMbl

3.F.K./K.3.H., JIOLEHT
Coxatckas H.IL.

5 EpKiHKBI3BI MapKeTHHTa NpeanpHATHi chepsl
Janaraesa Hypryns oGcmyx1BaHua/ Marketing
EpmaxaHOeTKbI3bI program development of the
service enterprises
Honenredr [uan Ty THIHYWBLIAPABIK agangbik | 2-F-K/K.3.H., JOLEHT
BramumuposH Garmapnamacein  asipney /| Macakosa C.C.
6 Xacenosa Jlanuna PaspaboTka NpOTrpaMMBbl
HManuApoBHa NOSMbHOCTH  noTpebuTeneii  /
Lllonbaesa Diirepim Development of customer loyalty
HypiaHKbI3bI program
EmenbaHoBa Mapus KnuenTrepai TapTy KoHe ycTay | 3.F.K./K.3.H., JOLEHT
BnanumupoBna GoiibIHILa mapkeTuHrTik | Macakosa C.C.
WUnsuukopa Buktopus | Garmapnama a3ipney/ PaspaboTka
5 Cepreesna MapKETHUHIOBOH MporpaMMel Mo
FOcT ApTtypa MPUBIEUEHUI0O M YAEPHKAHHIO
AnnpeeByua knuentos/ Development of a
marketing program to attract and
retain customers
EBcTurHeesa B2B HapbIFbIHIA OTKi3yai | 3.f.K./K.3.H., IOLEHT
Amnactacus CepreeBHa | yHbIMIAcThIpY xwaHe | Coxarckas H.IT.
3apunoB AiiHap bIHTANaHABIpy  OaFzapnaMachiH
MypartoBuu azipney/ PaszpaboTka nporpammsl
8 Tynexor Omxac OpraHu3aUu{¥ U CTHMYJIMPOBaHMA
MyparoBuu cGoita Ha poiHke B2B /
Development of the program of
organization and promotion of
sales in the B2B market
Munuenko Boraaun KomnaHUAHBIH MapKeTHHT | 3.F.K./K.3.H., JOLUEHT
Onerosuy MyMKiHgikTepiH Garanay Ouenka | Coxarckas H.IT.
Yucroknerosa Japbs MapKeTHHTOBBIX ~ BO3MOXHOCTEH
9 AnekcaHIpoBHa KOMMaH1W/ Assessment of
Lo# Buktop [Metpouy | marketing opportunities of the
Kaunos Epcyntan company
EpkanaroBud
Bapransu (Lly6aesa) | Xapwama  arenrtiri  ywin | PhD, Zouent
3unauna PazMHKOBHA MapKeTUHT KelleHIH 33ipney;’ Ka3bibaeBa A.M.
Jlsn Banepu HropesHy | Paspabortka KOMIUIeKca
10 | Paxmanosa HibHapa MapKeTHHra s  PeKIaMHOro
AIUIbKAHOBHA arentcTea / The development of
the marketing mix for an
advertising Agency
Bexrenosa ["ayhap HnrepHet xKemicinge | 2-F-K/K.3.H., 1OLEHT K.3.H., moueHT
O 0iKaHKBI3bI KAPHAMATBIK HAYKaHAbl 33ipaey Xanbeipbaesa C.M. Txopukos B.A.
Cumaxuna Annna #aHe yilbiMaacTeipy /PazpaboTka
1 g:;egf]i:;ﬂ“a M OpraHW3auMs  peKIamHof
kamnaHud B cetd MHrepHet/
KoncranTnnosHa Development and organization of
Hoxaxunbaesa InuHA | advertising campaign on the
OneroeHa Internet
OniMxaH ¥naH B2B HapbIfblHAA KacimopblHIap | 3 3.F.K./K.3.H., IOLEHT
Herait Annpeit yliH MapkeTuHr OaraapnamackiH | Macakosa C.C.
HukonaeBuu azipney/ Pa3paboTka nporpammbl
12 Pcnaesa EBrexus MapKeTHHTa 1M1 NpeanpuaTHii Ha
PycnanoBHa peiike B2B / Development of a

marketing program for enterprises
in the B2B market




Muxaitnuon Enena

3.F.K./K.3.H., TOUEHT

KocimopblH ~ ymwiH  HHTepHeT-
AJeKceeBHa MAapKETHHT 6arnapnamacein | Macakosa C.C.
Cefitmarsumos Jluan azipney  (kymbic  OepyluiHiH
AntaesHa oTiniMi GoieiHma)/ PaspaboTka
Cyxomnunosa Mputa | pnorpavi UHTEpHET-
13 | Huxonaesna MapKkeTHHra 18 [pPEeANpHATHA
(no 3asBKe paboronarens)/
Development of Internet
marketing program for the
company (at the request of the
employer)
NyiiceGaeBa Aynmp3 PhD, noueHT
BaybIpKaHKbI3bI Kommanus  kuismerinme  PR- | KasbiGaesa A.M.
14 }122::;222:2 Tayxap CTpaTerusAHbl azipney/
Paspabotka  PR-cTparerun B
Mycabannnosa HEATENbHOCTH KOMIAHHM/
ApyxaH HypiaaHKbI3bl
AbnpaxmaHoB Luppaelk  eHIMAI  KBUUBKHITY | 3.F.K./K.3.H., JOLUEHT
AmupxkaH ApMaHoBud | Garnapnamacuid a3ipney (kymeic | Coxatckas H.II.
OepyWiHiH eTiHiMi BolibiHIA)/
Pazpafotka TpOrpaMmbl
15 MpPOABHKEHHS uudpoBoro
nponyKTa (mo 3adBKe
paboronarens)/ Development of a
digital product promotion
program (at the request of the
employer)
«Jlornerukay, opeic G6enimi / «JIorncTikan, pyceckoe oTaeseHue
Apxkabex Akepke KenikTik-3KcneIuTopbIK 3.F.K./K.3.H., HOLEHT
PaxpiMiKaHKBI3BI KOMIaHUAIAPAbIH ic- | bomaybaeBa I' A,
HaynerGakoB Dnbaap apekeTTepiHaeri THIMII
TumypoBuy JIOTHCTHKAJIBIK wewiMaepai
Possbiea Junbapys wacay/ Paspaborka
1 JonxkaHoBHa 3((HEKTHBHBIX  JIOTHCTHYECKHX
peweHu i B REATENLHOCTH
TPaHCNOPTHO-3KCNEANTOPCKOMA
komnauui/  Development  of
effective logistics solutions in
freight forwarding company
AXMETHKAHOB A3UM KoCinopblHHBIH ~ NOTUCTUKAIBIK | 3.F.1/ 1.3.H.,
AcaHXaHOBUY Hackapy xylecinaeri | nmpogeccop
lopbauesckuii Cepreft | xababikTayiubLIapabl TaHaay meH | Hateneyosa M.C.
2 AnexcaHApOBHY Oaranay/ Ouenka u  BbiGOp
I[Ipoxopenko Hukonait | mocrasiukon B cucTeMe
Eroposuy JOTHCTHYECKOTO YNpaBaeHus
MNpeanpHATHEM /
Baiiry:xaHopa danus KoMnaHHAHBIH TapaTy kelilepiH | 3.5/ 1.3.H., ara OKBITYLLHI / CT.
JaHapKbI3bl OHTaHnaHabIpy (#yMbIc | mpodeccop npenoiaBaTesib
Kenenbaera Tomupuc Gepywinin eTiHiMi GoiibiHuia) / | M3teneyosa M.C. Ywmupzakosa JI.K.
KaKCBUIBIKKBIZEI Ontumuzaums ceTei
3 Hyprucaesa Manuna pacripeneneHus B KOMIAHHH (110
MyxTaposua 3asBKke paboTonarens)
/" Optimization of distribution
networks in the company (at the
request of the employer)
Bonorun Butanuii Kayinti >kykTepai TaceiManmay | 3.F.K./K.3.H., IOLEHT
['enHanbeBHY cbl30acblH Kypy | bonay6Gaesa I' A.
4 Tneybaes Enaman /xacay/Pa3paboTka cXem
AUnbEBNY TPaHCTIOPTUPOBKU OMacHBIX
Yen Bnanumup rpy3oe/ Development of schemes
CraHUCaROBHY for dangerous goods’
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transportation.

Ecennbaes Anum

KomMnaHUAHBIH JIOrUCTUKAJIBIK

3.F.K./K.3.H., JOLUEHT

AceTybl CepBHCIH KeTingipy / | Bomay6aesa I'.A.
5 Hudrannesa CabuHa CoBepIlueHCTBOBaHNE
ANUrynsleBHa JIOTUCTHYECKOTO cepBHCca
llepnesa AnuHa KOMMaHUuK/ Improving the
[‘'epMaHOBHA logistics service of the company
Ecenrenni bubinyp KocinopbIHHBIH ~ JIOTMCTHKANIBIK | 3.F.4/ 1.3.H., ara OKbITYWbI / CT,
XKenicOexKpi3bl KyHeciHiH THiMIinik | npodeccop NpencaaBaTellb
Kpocc anuun kepceTKilTepiHiH *Kyiiecin kypy/ | Usreneyosa M.C. Vmupsakosa J1.K.
JMuTpUEBUY Paspabotka CHCTEMBI
6 CerusbaeBa Xanus nokasarejei 3(h(heKTUBHOCTH
MyxaMequsipOBHA JIOTUCTHYECKOH CHCTEMBbI
npennpusaThs/ Development of
efficiency indicators for the
logistics system of the enterprise
HacbipoBa Manuka JIOTHCTHKAa MEH MapKEeTHHITIH | 3.F.K./K.3.H., JOLEHT
HypraeBHa e3apa THIMLI apeketrepi | bonay6aesa I'.A.
Hyprucaepa AmuHa Herizinge KOMMaHHAHBIH
MyxTapoBHa Gacekere kaGineTTiniriy aprreipy/
TenuzbaeB Anembex [ToBelIEHKHE
HypnaHoBuu KOHKYPEHTOCIOCOOHOCTH
7 KOMIaHWH Ha OCHOBE
3(eKTUBHOTO B3aUMOJEHCTBHA
NOTHCTHKA M MAapKeTHHra /
Improving the competitiveness of
the company through the effective
interaction of logistics and
marketing
Huszos Kynpatymnna XanslkapasiblK TaceManiay | 3.F.4/ A.9.H.,
HamxaToBuy JIOTUCTHKACH HoHE oHbl | mpoteccop
O6ninnaes Maau *KeTinnipy monnapsl/ Jlornctuka | Msteneoysa M.C.
8 TypryHOaiiyisl MEXIyHapOIHbIX TMEPEBO30K M
MyTH HX COBEPLUEHCTBOBAHNA/
International logistics and
improving ways
Ky6auwiuynsl Hyp6on | Komnanusna JIOTHCTHKANBIK | 3.F.K./K.3.H., IOLEHT ara OKBITYILBI / CT.
Funust Hypcynras Ou3Hec-ypaicTepai Bonaybaesa I".A. npenoaasaTesb
Cepikynsl oHraiinanaelpy/  OnTuMu3auus Ymupsakosa J1.K.
9 JJOTUCTHYECKHX Ou3Hec-
npolieccoe B KOMNaHuu  /
Optimization of logistic business
processes in the compan
CarbiMOait Hynmeia Kacinopuinaa NOTHCTHKANBIK | 3.F.K./K.3.H., JOUEHT
OpbiHGEKKbI3bI apekerTepai fackapy meH | Bonaybaesa I".A.
CyitHanuna JKanens yibiMaacTeipy/ OpraHusauus M
10 JKaHcepHKoBHa yIpaB/IeHHE JIOTUCTHYECKOH
Vnei6aeea JKanap JEATENBHOCTH Ha TPENNpPHATHH/
TanraToBHa Organization and management of
logistics  activities at  the
enterprise
Baxbimkan Axepxe Kacinopsinna JTOTHCTHKaNBIK | 3.7.4/ A.3.H., ara OKBITYILBI / CT.
BakpITRKaHKBI3bI ypaicTepai KanbimTacTelpy MeH | mpodeccop TpenofaBaTenb
Kasuxan AnvHa dackapy/  Popmuposanue W | M3teneyosa M.C. Ymupzakosa JI,K.
1 MyCITHMKBI3BI yIIpaBJieHHe JIOTHCTHYECKUMHU
MpOLECCAaMHM  HA  MPEAnpHATHH/
Formation and management of
logistics  processes in  the
enterprise
AjitkasuH Omxkac [abGapurti emec kaHe ayblp | 3.F.K./K.3.H., JOLEHT ara OKBITYILLBI / CT.
12 AynaHbekybl canMakThl KYKTepniH keniktik | bonaybaesa I'.A. npenoaasaTenb
©6npamaH bubapsic ypIicTepin KeTinaipy Ymup3sakora J1K.
Katipatyst /CoBepllIeHCTBOBAHHE
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FaneimOait Casr TPaHCNOPTHBIX NpoLIECCOB
MapcynaHy s HeraDapUTHBIX H THKEJOBECHBIX
rpy3os/ Improving the transport
processes of oversized and heavy
cargo
Taxubaesa AitHyp KOMMaHHSHBIH  NOFHCTHKANBIK 3.F.0/ 0.3.H,, ara OKBITYWIBI / CT.
AbaesHa CTpaTerMANaphii  KeTinmipy / npodeccop npenoaaBaTeib
CoBEpIIEHCTBOBaHHE H3zreneyosa M.C. Ymupsakosa [,K.
@ JIOTHCTHYECKOH CTpaTeruy
komnanuw/  Improving  the
logistics strategy of company
KalbIKTHIKTaH OKBITY GeJimi
Koanemx 6azacbinia /
JducTaHUHOHHOE OTAENEHHE
TuITO Ha Gaze Ko/NeIKa
"Kapxbi, opsic 6eimi / "®uHaHcbl", pyccKoe OTAeNeHHe
FrlIbIMH XKeTeKuici FolabiMu KeHecici
(aTbI-’KeHIi, FBIILIMH (aTbI-)KOHI, FEIIIBIMH
" ; JIMOIOMABIK KYMbIC napexeci)/ aapexeci)/
Ne CryaenTri aTbi-meHi/ TAKBIPBIOBI/ ®.1.0., nayuHbie ®.1.0. Hay4HOro
SRy Tema AHNIOMHBIX paoT PYKOBOAHTE/1H, KOHCY/ILTAHTA
yueHas CTeleHb, (y4eHasi CTeneHb,
3BaHHE) 3BAHHKE)
Anwinosa JoaHaxaH KazakcTaHHbIH €KiHW AeHreini | 3.F.K./K.3.H., JOLEHT 3.F.K./K.3.H., JOLUECHT
PycnanoBHa OaHkTepiHiH 1eno3nTTik cascatel: | YuBazosa A.3. Cepuxbaesa X. ]I,
Kasipri oxarjafibl KOHE JaMmy
Gonamarsl /leno3nTHas
nonutHka ~ GaHKOB  BTOpOro
1 ypoBHa Ka3axcTaHa: COCTOSHHE H
NePCIEKTHBAI pa3BuTHa/
Deposit policy of the commercial
banks in Kazakhstan: current
condition and prospects to
development
Atttunzapona 'yzen KacinopbIHHBIH Gacekere | 3.F.K./K.3.H., IOLEHT 3.F.K./K.3.H., IOUEHT
BanurxaHoBHa kabinerrinirid apTTeIpY *onnapsl | YxBaszosa A.3. Cepukbaepa X. .
MaHe Tangay/ AHalW3 M MYTH
" TTOBBILLIEHHA

KOHKYPEHTOCNOCOOHOCTH

npeanpustus / Analysis and
ways of increase of
competitiveness of the enterprise

Bapckos IlaBen
Oneroeud

ExiHwi nexreitneri 6aHKTIH
ToyekenaepiH Oackapy azictepi/
Meronb! ynpaBneHHa pUCKaMH B
6anke BTOoporo yposHs/ Risk
management methods at
commercial banks

PhD, noueHt
Kowkuna O.B.
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BepibGait Temipnax
AchLT6eKYTBI

Exinmi JeHreineri OaHK
pecypcTapbiH

KaJbINTaCThIpY AAFbl YFI
KUHAKTapblHBIH ~ peni/  Pomb
cbepexenuit HacefeHHs B
(opMupoBaHKUH pecypcoB OaHKOB
Broporo ypoBHs/ The role of
household  savings in  the
formation of second-tier bank
resources

3.F.K./K.3.H., JOLUEHT
Cappixosa P.b.

3.F.K./K.3.H., JOLEHT
Bupmaramberos T.B.

Epmaranber Makcar
HypcetiiTynis

Kasakctan
MHBECTHULIMANBIK
Oackapy/Y npapneHue
HHBECTHLIMOHHOM
NeATETbHOCTBIO MPeanpUATHI
Kazaxcrana/ Management of
investment activities of
companies in Kazakhstan

KaCiTOpbIHAAPbIHbIH
KBI3METiH

3.F.0./1.3.H.,
npodeccop

Ixaxceibexona ['.H.

Hcaes Tamu
Padasnosuy

HeTi3ri
Backapy/

KacinopelHHBIH
KanuTaibiH
VYnpasneHue OCHOBHBIM
KanuTanoM npeanpuaTHs/
Company's Equity Management

3.f.0./0.3.H.,
npogeccop
HMcaxosa I1.B.

HraxyHnosa Typcynaii
CaByTxaHOBHa

KoMnanusaHelH
TayeKenaepiH
YnpasneHue (hMHAHCOBLIMH
puckamMu komnaHuw/ Financial
risk management of the compay

KapXblIBbIK
backapy/

3.F.K./K.3.H., JOLEHT
Mansixanosa K. A.

Knumenxo FOpuit
Braaumuposuy

KomnaHusHBIH MEHILIK
KamuTaJlbl: KYpaMbl, Ke3aepi MeH
Kanbinracy TEXHOJIOTHACHI
/CobcTBeHHBI Kamuran
KOMITAaHHH: COCTAB, HCTOYHHKH H
TEXHOIOrusa
dopmuposanua/Equity of the
company: structure, sources and
formation technology

PhD, nouenr
Komkuna O.B.

Ky3ues Hypmyxamen
ApKHHOBHY

KacinopeIHHBIH GaHKPOTTBIFbIH
Oomkay KaHe OHbI allblH — any
crpateruscsl/ [IporHozupoanue
BaHKpOTCTBA NPEANPHATHA U
CTpaTerus ero NpeaoTBpaLieHus/
Forecasting the bankruptcy of the
company and its prevention
strategy

3.f.K./K.3.H., JOLEHT
Canbikosa P.B.

3.F.K./K.3.H., IOLUEHT
Bupmaramberos T.5.

10

Hyprasuna Kapuna
Kyannbikorna

MHBecTHUHATBIK x00anapasi
Oaranay kputepuiinepi mex
anictepi/ Kpurepuu u MeTOIbI
OLIEHKH WHBECTHLIHOHHBIX
npoekroBCriteria and methods
for evaluating investment projects

3.F.0./0.3.H,,
npodeccop

HxaxceiGekosa [.H.

11

PeiMTaesa Aiinana
JTocaHKbI3bI

DNEKTPOHIBI AKINA HAPBIFbI KIHE
namy nepcneKTHBanapbl

/ PBIHOK 37MEKTPOHHBIX NEHEr M
MEPCTIEKTHBBI PA3BUTHS/

The electronic money market and
development prospects

PhD, noueHnT
Kowxkuna O.B.
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CynefimeHoB Paumbexk
EpmekoBHy

Kacinkepnik Toyekenzep xoHe
onapabl TOMEHAETY  aaicTepi/

3.F.K./K.3.H., JOLIEHT
Yupsaszosa A.3.

12 [TpennpuHUMAaTENBECKHE PHUCKH M
cnocofbl UX cHIXeHHs/ Business
risks and ways to reduce them
Cyntankeizsl Canus KomnaHus KpI3MeTiHiH 3.F.A./0.3.H.,
Kap>KbUIBIK HOTHXKECIH Tannay/ npodeccop
Ananus HHHAHCOBBIX JMxaxceibexopa I'.H.
13 pe3ynbTaTOB NEATENBHOCTH
komMmnaHuit / Analysis of financial
results of companies
Typcyuosa [lana BaHk MeHemkMeHTi kyiecinge | 3-F-A/0.9.H.,
CepskaHKbI3b! Hecwe Tayekenmepin Oackapy/ | podeccop
14 Vrnpasnenue kpenuTHeiMu | JoxakceiGexosa I'.H.
PHUCKaMH B CUCTEME 0aHKOBCKOIO
MEHeDKMEeHTa/ Credit risk
management in  the bank
management system
«Ecen xaHe ayIHT», opbic GeJtimi / «Yuer u ayanm», pycckoe oTaeneHHe
Froineivu xkerekuuici FoiabiMu keneciuici
(aTbI-K0Hi, FEILIMH (aTbI-KOHI, FLLIBIMH
CTyaeHTTi aThl- JHNI0OMABIK XKYMBIC Aspexeci)/ napexeci)/
Ne HOHL/ TAKBIPBIOBI/ ®.1.0. nay4Horo ®.1.0. Hay4Horo
®HO cryaeHTa Tema anniomubix paboT PYKOBOANTEN KOHCYJLTRHTA
(y4eHas cTeneHb, (yuyeHasn cTeneHs,
3BAHHE) 3BAHHE)
Kynsbaesa JuaHa ¥HbIMHBIH ~ WIBIFBIHAAPBl  Me€H | 3.F.K./K.3.H., IOLEHT
My®GapakoBHa KipicTepiHiH KYpBUIBIMBIH Tanzay | Awmumosa A.A.
WaHe Oaranay/ AHanu3 H OLEHKA
1 CTPYKTYpHl 3aTpaT H [OXOIOB
opraHusaunu/  Analysis  and
evaluation of the organization's
costs and revenues structure
JlaBpenrox Hnbcus KacinopsiHHBIH,  TabbICTBUIBIFEIH | 3.F.1./0.2.H., 3.F.K./K.3.H., IOUEHT
TanraroeHa TaJaybl (MbIcanbiHAA...) / | mpodeccop Ecneprenosa JI.P.
AHanus pentabenbHocTH | Mapxaesa B.A.
2 npeanpusaTus (Ha TpuMepe...)/
Analysis of an enterprise’s
profitability (for example ...)
MaprhiHOBa Otimainik  ko3pPuUMeHTTEpiHE | 3.F.K./K.3.H., JOUEHT
Anexcanapa Heri3genrex TeneM | AlIMMOBA A.A.
CepreeBHa kabinertinirin 6aranay/ Ouerka
3 MI1aTexecnocoOHOCTH HA OCHOBE
nokasarenei JIMKBHIHOCTH/
Solvency assessment based on
liquidity ratios
Opasbexosa JJana KEXC calikec Tayapnel- | 3.F.0./1.3.H., 3.F.K./K.3.H., JOUEHT
XalimaposHa MaTepHanislk KopnapaeiH ecedi | mpodeccop Ecneprexosa JI.P.
HoHe aynuti/ VYder M aynut | Mapxaesa B.A.
i TOBapHO-MaTepHATLHBIX 3aNacos

B COOTBETCTBHH ¢ MCPO/
Accounting and audit of

inventory in accordance with
IFRS
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«MeHeaxMeHT», opbic GoniMi / «MeHeKMEHT», PyCCKOe OTAE]eHHE

FbpIIbIMH KeTeKuici
(aTeI-KOHi, FLLIBIMH

FreiuibiMu kenecwici
(aThbI-3KOHi, FBIBIMH

CTyaeHTTi aThl- JIUNI0MABIK KYMBIC napeseci)/ napexeci)/
Ne WOHI/ TAKBIPBIOHI/ ©.1.0. HayuHoro ®.H.0. nayunoro
®HO cTyaenTta Tema aunaoMueIX padoT PYKOBOAHTETH KOHCY/IETANTA
(y4eHas cTeneHb, (y4eHad cTeneHb,
3BaHHE) 3BaHHe)
Amnmosa Maiipa Iwki YHBIMIACTHIPYIWBLIBIK | 3.F.4./0.3.H.,
Caruneena KalllIbLIBIKTAp  K3He onapAasl | mpodeccop
urenry amictepi/ | Hukugoposa H.B.
BHyTpHOpraHuszaiMoHHble
1 KOHQAMKTEL M MeTodbl  MX
pewenns/ Internal organizational
conflicts and methods for
resolving them
Hbparumosa Aauxa 3.F.K./K.3.H., ac.npod.
MakcyToBHa Komnanusnarst 6ackapy | |1janGaesa I1LE.
e iMAepiH 33ipiey KIHE eHri3y
/  PazpaboTka W peanuzauus
2 YNpaBIeHYECKHX  pelueHuii B
komnaHuy/ Development and
implementation of management
decisions in the company
H6parumora AnnHa | Kaapnaps ipikTey MEH | 3.F.K./K.3.H., IOLEHT
MakcyToBHa ipikreyniy 3amaHayu | Aasbaesa I'.H.
TEXHoNOruANaps! / CoBpeMeHHbIe
3 TexHonoruu nombopa M otbopa
nepconana/ Modern technologies
for the selection and selection of
personnel
Hnpucosa JJasHa 3.F.K./K.3.H., JOUEHT
ANbIM)KAHOBHA KacinopeiHnarel eHiM (YMbIC, | Ag36aepa I.H.
KbI3MET)  cana  MeHeIKMEHTI
xyheci /Cucrtema ynpasneHus
4 Ka4e€CTBOM  MPOAYKLHH Ha
npemnpustar/  The  quality
management system of products
(works, services) at the enterprise
Kumenko Codbs BacLubiHbIH KyMBIC CTHII KAHE | 3.F.K./K.3.H., ac.npod.
FOpbeBna OHbIH  YHLIMHBIH THiMAinirive | Ass6aesa I.H.
acepi /" Crtunp pabotsl
PYKOBOIMTENIS U €r0 BIMAHHE HA
5 3((GEKTHBHOCT  HEATENLHOCTH
opranu3zaunu/ The style of work
of the leader and its impact on the
effectiveness of activities the
organization
Jlrorak Bnanucnas KacinopsiHAaFbI i 3.F.K./K.3.H., IOLEHT
KyHeci oHe OHBI KeTinmipy / Paxumbexosa XK.C.
Cucrema MOTHBALIHH Ha
6 NpeanpHATHH W ee

coBeplieHcTBOBaHUE/ The system
of motivation in the enterprise
and its improvement




Mypatos Aiinap 3.F.K./K.3.H., IOLEHT
KoMmnanusaare! MEPCOHAABI | K ayEpipGaesa C.M.
JaMBbITY Bl Oackapy /
5 YnpasneHHe pa3BHTHEM
nepcoHana B KOMIaHHU/
Management of  personnel
development in the company/
Myxamen0B XaMH[I YHbIMHBIH KACIMKepaik aneyeTiH | 3.F.K./K.3.H., ac.npod.
Pamvnosuy crpareruansik  wocnapnay /| Assbaesa I'.H.
CTUMYNMpOBaHHE TPYAOBOH
8 aKTHBHOCTH paboTHHKOB
npennpustus/  Stimulation  of
labor activity of employees
PeiiMan EBrenns Y HBIMHBIH KOPIIOPaTUBTI | 3.F.A./1.3.H.,
Onerosna MOLEHHETI: Oaranay  oHe | mpodeccop
KETINAipy xwongapel./ | Hukudoposa H.B.
KopnopatusHas KynbTypa
9 OpraHH3allM{: OLEHKa M IIyTH
ynyywenus/ Corporate culture of
the organization: assessment and
ways to improve.
YepHeHko MBan Kacinopeiaarsl  KalIBUIBIKTAp | 3.F.4./A.3.H.,
Muxaitnosuy *aHe onapibl IUEMY >KoAmapsl | mpodeccop
/Kounukrsl Ha mpexnpuatiu v | Hukudoposa H.B.
10 cnocoGer ux peuenus/ Conflicts
in the enterprise and how to solve
them
«MapkeTHHI», opbic feniMi / «MapKeTHHI, PyCCcKoe OTae1eHHe
FblabIMH KeTexic FoinbIMH KeHecLic
(aTbl-KeHi, FEILIMHA (aTbl-K6Hi, FhLILIMH
CTyAeHTTi aThl- JIMNIOMIBIK KYMBIC aapesxeci)/ napeseci)/
Ne KOHI/ TAKBIPBIGbI/ ®©.1.0. nayyHoro ®.1.0. nay4noro
®HO cTysenTa Tema AMNNOMHBIX paGoT PYKOBOIHTE A KOHCY/1bTaHTa
(ydeHas cTeneHs, (y4yeHadl cTeMneHb,
3BaHUE) 3BaHue)
Abues Onausap CaxraHasipy KBI3METTEPiHIH | 3.F.K./K.3.H., JOUEHT
Tanarmysl MapKETHHT1/ Mapkerusr | Macaxosa C.C.
1 crpaxoBeix ycnyr/ Marketing of
insurance services
Bypbikun Cranucnas | Bemuek cayaa | 3.F.K./K.3.H., JOUEHT
Butanbesuu KacinopsinaapeiHeiH MapkeTuHri/ | Coxartckas H.IT.
2 MapkeTHHr MpeAnpHATHH
po3HHuHOif ToproBmw/  Retail
marketing
Banbkos Cepre#t MeiipamxaHa KBI3METIHIH | 3.F.K./K.3.H,, IOUEHT
Bsyecnasobuy MapkeTHHTi/MapKeTHHr Paxumbexosa X.C.
3 pecTopaHHelX ycmyr/ Restaurant

services marketing




Ianuesa Jlaypa TyTBIHY HApPBIFBIHAAFB | 3.F.K./K.3.H., JOLEHT
EpukoBHa KaCiMOPbIHHBIH mapkeTuHrTik | Paxumbekosa X.C.
KbI3METIH
xocnapaay/TlnaHupoBaHue
MapKETHHIOBOH  NEATEJILHOCTH
4 MpeaNpUATHA Ha
noTpeOUTENLCKOM PBIHKE
Planning of marketing activity of
the enterprise in the consumer
market
5 Mcmaunnopa [InaHa / TYPHCTIK KbI3MET MapKETHHT 3.F.K./K.3.H., JOLEHT
AuryposHa /MapKeTHHr TypucTCKHX yeayri/ | Macakosa C.C.
Marketing of tourist services
HeTtécoa Buktopus | KacinopbiHaa MapKEeTHHITIK | 3.F.K./K.3.H., JOLUEHT
CepreesHa KbI3METTI yiisimaacTeipy | Xanopipbaesa C.M.
/Opranu3alia  MapKeTHHTOBOMH
6 OeATeIbHOCTH Ha ]'IpEﬂI'IpH)'lTH}'I}’
Organization ~ of  marketing
activities at the enterprise
IOcynos ®apyx KacinopblHna ©TKi3y KbI3MeTiH | 3.F.K./K.3.H., IOUEHT
XapcaHOBHY yibIMaacThipy/ Opranusaumns | Coxarckas H.IT.
cObITOBOH  AeATENIBHOCTM  Ha
L npennpuatun/ Organization of
sales activities at the enterprise
"Kap:xsl, Ka3ax Genimi /" duHaHchl', Ka3axcKoe OTIE/IeHUE
FuIbIMH KeTeKLici FouibiMu KeHecuici
(aTbI-XKeHi, FbIJIbIMH (aTbi-eHi, FLLILIMH
CTyNeHTTi aTbl- JIMNIOMABIK AKYMbIC napesxeci)/ napeskeci)/
Ne KOHI/ TAKbIPBIOBY/ ®.1.0. Hay4yHoOro @©.1.0. Hay4yHOro
®UO cTyneHTa Tema AUNIOMHBIX padoT PYKOBOAHTEIA KOHCY/1bTAHTA
(y4eHas CTerneHb, (yueHas CTeneHb,
3BaHHeE) 3BaHHe)

Kapamyp3una
Menuna
MyxamearalTHeBHa

AKUHOHepNiK KOFamJapablH
KYThUTYbl, KOCBUTYbI XJHe KadTa
KypPbUIBIMAANYbIHBIH  KaPWKbUIBIK
acmekTinepi /@HHAHCOBbIE
acnekThl TMOTNOIEHHH, CIHAHHI
H pecTpyKTYpH3aLHH
aKLMOHEPHBIX

acquisitions, restructuring of joint
stock companies

obmecTs/ |
Financial aspects of mergers and |

3.F.K./K.3.H., IOUEHT
Mapnabixanosa KA.

Hypanosa Jlassat
Hyp KaHKbI3bI

l

KocinopelHHBIH, AKTHBTEPi MeH
nacCcHUBTEpPiH Oackapy
/YnpasneHue aKTHBAMH H
naccHBaMm npeanpuaTua/ Asset
and Liability Management of the
Company

3.F.A./0.3.H.,
npodeccop
Hcaxosa I1.b.
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Tokrapbaes Ackap
AnMazysl

KP  TypakThl  3KOHOMHKAIBIK
ecyiH  KamMTaMackl3  eTymeri
CANbIKTBIK  TYCiMIAepAiH peni/
Ponb HaloroBeix MOCTYIIEHMI B
obecnevyeHHH YCTOHYHBOTrO
IKOHOMHYECKOro pocra
Pecny6nuku Kazaxcran/ The role
of tax revenues in ensuring
sustainable economic growth of
the Republic of Kazakhstan

3.F.0./1.3.H.,

npogeccop
Hcaxosa I1.B.

KallbIKTaH OKBITY TEXHOMOTHACH] XKOFapbl Oinim Gasaceinaa /
JOT Ha 6aze 2-ro Bbicuiero oGpazoBaHus

FolnbpiMu xeTekwici
(aTbI-*k6Hi, FEIIBIMH

FoiibiMu KeHecwici
(aTbI-KOHi, FBIILIMH

CTyneHTTi aThI- JunaoMasIK Kkymeic napexeci)/ aapexeci)/
Ne KOHI/ TaAKbIPbIOKI/ ®.1.0. HayuHoro ©.1.0. Hay4yHOrO
®HO cryaenTa Tema annnomueIx pador PYKOBOIHTENS KOHCYJIbTaHTa
(yueHas cTeneHb, (yueHasi cTeneHb,
3BAHHE) 3BaHHE)
«Kapxbiy,0pbic 6o1imMi / « PHHAHCLI» pyccKoe 0Tae/eHHe
JIv Kvpunn Kapbis  anywbiHelH =~ HecHeHi | 3.F.1./1.3.H.,
Bnaaucnarosuy KaiTapy KabineTTinirin | mpogeccop
TannayXaHe OHbl aHelKTaydblH | Hcaxosa I1.B.
amicremeci /
1 AHanus3 KPEAHTOCIOCOOHOCTH
3aeMILMKa W MeToOMKa  ee
onpeneneHus /
Liquidity analysis of the borrower
and its evaluation methods
MycuHa Aifrepum KscinopbiH WILIFEIHAAPBIH KaHE | 3.F../1.3.H.,
bepaubexkbizbl oJaplbl OHTAANaHaLIPY aaicTepiH | npodeccop
Tanaay / HMxaxceiOexosa I'.H.
2 AHanu3 3arpar NpearpuATHS H
METO/Ibl HX ONTHMH3ALHH /
Analysis of the costs of the
enterprise and methods of their
optimization
Owmaposa [luHapa ¥HeIMHBIH  KapxbliblK  Oackapy | 3.F.K./K.3.H., IOUEHT 3.F.K./K.3.H., IOUEHT
batsipxanoBHa xyHecingeri *ocnapnayMmeH | Mansixanosa KA. BupmaramGeros T.5.
Oromxerrey /
ITnannposanue H
3 OIOIKETHpPOBAHWE B CHCTEME
(hHHaHCOBOTO ynpaBJieHHA
opraHusauuei
Planning and budgeting in the
financial management system of
the organization
Cyneiimenosa Jluna Hapsik KaraadelH Ja | 3.F.K./K.3.H., JOUEHT
OpsiabaeBna aKUMOHepJliKk KoFaMHbIH kanutan | Caneikosa P.B.
KYPbUIbIMBI ~ MEH  OHBHAEHAITIK
4 cascaTel /CTpyKTypa Kanurajna

AMBHIAEHAHAS NONHTHKA
akunonepHoro ofuwectsa /Capital
structure and dividend policy of
the company
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Cytombaesa Mannia | Kasakcran PecryGnukachingarsr | 2-F-IL/L3.H.,
AHBapOBHa LIaFLIH ~ JK9He oprta  OusHec npodeccop
cybbekTinepin Hecuenenmipynin | AaxceiGexosa I'H.
epekiuenikrepi /
OcobeHHoCTH KpeIuTOBaHUA
$ CyObEeKTOB Malloro W CpeiHero
ou3Heca B PecniyOnuke Kazaxcran
Features of bank lending to
small and medium enterprises in
the Repulic of Kazakhstan
TynenauHoBa Anus Baransl Karasgap HapbIFel JkoHe | 3-F-K/K.3.H., JOUEHT
CabbipbekoBHa OHBI Kasakcran | 1MBa3oBa A.3.
PecnyGnukaceinaa AambITy
nepcrieKTUBanape! /
PeiHOK  UeHHBIX  Oymar
6 NEPCIeKTHBEl €ro PasBUTHA B
Pecnybnuke Kasaxcran/
Securities markets and prospects
of its development in Republik of
Kazakhstan
¥3akkanu Scen WNoTeKabIK Hecueney: | 3-F-A/03.H.,
KyaHbIKKeI3E! Kasakctan PecnyGnkaceiunarst | Podeccop
Kasipri okarmaiisl kewe namy | AvkakceiGexosa I'H.
Oonaiuarbl /MnoTeuHoe
7 KpeauTOBaHHE!: COCTOAHHE H
NEPCINEKTUBbI Pa3BHTHA B
Pecnybnuke Kazaxcran /
Mortgage lending: conditions and
development prospects in the
Republic of Kazakhstan
UykeHoBa ANryns KoMnaHWAHBIH KYHbl #9HE OHbI | 3.F.K./K.3.H., JOLUEHT
AKaTaeBHa aHBIKTaYIbIH anictepi | Caneikosa P.B.
8 /CTOMMOCTb KOMNAHUK H METOAbI
ee onpexeneHus /Value of the
company and its valuation
methods
umkunaa Huna KacinopbiHHBIH Kapbl- | 3.F.0./0.3.H., 3.F.K./K.3.H., JOLUEHT
AJlexcaHapoBHa WapyaLbUIBIK KbI3MeTiHIH | npodeccop Cepuxbaesa X.]I.
TUiMAiNiriH DaFanay/ Hcaxosa [1.b
OueHka 3 (HEeKTUBHOCTH
9 (prHaHCOBO-X034HCTBEHHOH
AEATENbHOCTH NpeanpUaTHs/
Evaluating the effectiveness of
financial and economic activity of
the enterprise
«Ecen #aHe ayauT», opbic 66iMi / «YueT H ayIuT», pyccKoe OTaeneHHe
FruabiMu xeTexwici FreuibiMu keHecwrici
(aTbI-XKOHi, FbIJILIMH (aTbI-KOHI, FLIILIMH
CTyneHTTi aTbI- JAHNIOMABIK *KyMbIc napexeci)/ napewxeci)/
Ne WoHI/ TaKbIpbIObl/ ®.1.0. nayuHoro ©.U.0. Hay4Horo
@®UO cTynenTa Tema aMnnoMHbIX padoT PYKOBOAHTEA KOHCYJIbTAHTA
(y4eHas cTeneHs, (y4eHasi CTeneHb,
3BaHHE) 3BaHue)
Hycerosa I"'ayxap LlbiFeinnapoel Gackapy aaictepi: | 3.F.4./0.3.H.,
Hypanbikbizbl Kasipri 3aMaHfbl Taciiaep MeH | mpodeccop
y#ABIMIa KonjaHy Macenenepi / Mapxaepa B.A.

Mertonbl ynpaBneHHs 3aTpaTamiu:
COBpPEMEHHbIE NOAX0/bl H
npobaembl MPHMEHEHHA B
opraHu3auuu /
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Methods of cost management:
modern approaches and problems
of application in the organization

Kum Haranes
HBaHoBHa

Aynntri
aHATUTHKAJBIK
mpoueIypanapibiH  CHNATHI
Makcarbl /

CyuiHocTh H Ha3HayeHHe
AHATUTHYECKUX TMpOLEayp IpH
MJIaHHPOBAHHH ayanTa /

The nature and purpose of
analytical procedures in planning
of audit

XKocnapJjaynarbl

MCH

3.F.0./1.3.H.,
npodeccop
Mapxaepa B.A.

3.F.K./K.3.H., JIOLUEHT
EcnepreHosa J1.P.

Kum HOpuii
Banepeesuu

ecen
AKIHE

¥ AbIMHBIH
KaJlbINTACThIPY
THIMAINIrIH
Oaranay/QopMUpOBaHHE Y4ETHOMH
MOJUTHKKM OpraHH3al{K | OLieHKa
ee sddekrusHocTi/Formation of
an organization’s accounting
policy and assessment of its
effectiveness

caacCaTblH
OHBIH

3.F.1./0.3.H.,
npodeccop
Mapxaesa B.A.

3.F.K./K.3.H., IOUEHT
Jocmanberosa A.C.

«IKOHOMHKA», OpbIc 661iMi / «IKOHOMHKA», pyCCKOE OTaE/IEHHE

CTyaeHTTi aThI-
WOHI/
®HO crysenTa

AMnjaoMabIK KYMBbIC
TaKbIpbIObI/
Tema aunaoMHBIX padoT

Founbimu xerekuici
(aTbI-%KOHI, FEILIMH
mapexeci)/
®©.A.0. Hay4HOro
PYKOBOAHTENA
(y4yeHas cTeNneHsb,
3BaHHeE)

Frinsimu keHecuici
(aTbI-KOHI, FELILIMH
aapesxeci)/
®.H.0. nayuvoro
KOHCY/IbTaHTa
(yyeHas cTENEHb,
3BaHHeE)

Axusposa-llaiixuna
Hunupa Ub6pauMoBHa

KazakcTaHabik
KBLTKBITY 1A
pecypcrapasl nafnanaHy bl
THIMATIC (KacinopblH
marepuanapbiiaa)/ 2¢deKTHBHO
CTb HcTosb3oBaHuA HMHTepHeT-
pecypcoB B TNPOJBHKEHHH
Ka3axXCTaHCKHX TOBB.pOB (Ha
Marepuanax NpeAnpUATHs)/
Efficiency of using Internet
resources in the promotion of
Kazakh goods (based on company
materials)

Tayapnap/sl
Hurepser-

3.F.K./K.3.H., IOLEHT
Tatixynakosa I".C.

AxonsH Haranes
AJnexcaHaApoBHA

KacinopblHHBIH
KbI3METIHIH 3KOHOMHKABIK
THIMAINIriH 6aranay/OueHka
3KOHOMHYECKOH 3 dekTUBHOCTH
pEKﬂaMHOﬁ OEATEIIBHOCTH
npeanpuatua/ Evaluation of the
economic efficiency of the

KapHaMaliblK

3.F.0./0.3.1.,
npogeccop
Temupbekosa A.b.

Hckako AxkHHET
BupxanoBuu

KacinopbinueiH
Kayincisgixk  okyitecin  Tanpay,
Kan-Kyiti KaHe KeTinnipy
OarbiTTapbl/ AHATH3 COCTOAHUA M
HanpasJieHUs

COBEPINEHCTBOBAHMA  CHCTEMBbI
IKOHOMHYECKOH  0e30MacHoOCTH
npeanpuaTus/ Analysis, condition
and directions of improving the

3KOHOMHKAJIBIK

3.F.K./K.3.H., IOLEHT
AmupoBa AY.
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enterprise  economic  security

system

Mynnawes Pycnan
Yanuesuu

Kacinopbinaa WbIFBIHAAP b
JKOCTApnay »KoHe UbIFbIHAAPLI
oHraiinanaelpy  [InanuposaHue

3.F.K./K.3.H., JIOLUEHT
Tatikynakosa I'.C.

ara OKbITYLlbI / CT.
MpenoaaBaTens
Orait JI.B.

4 H3IEepXKEK Ha MNpeAnpHATHH H
ontumuzaunsa  3atpar/  Cost
planning and cost optimization in
the enterprise.
«MeHeqkMeHT», opbIc GoJ1iMi / «MleHeIKMEHT», pYCCKOe OTAe/eHHe
Freubimu ketekiuici FreiabiMu keHecuici
(aTbI-XK6Hi, FBIIBIMH (aTbI-KOHi, FEUILIMH
CTyaeHTTi aThI- JunnoMasIk kymbic napexeci)/ aapexeci)/
Ne HoHi/ TaKbIpbIGbI/ ®©.1.0. Hay4Horo ®.H1.0. HayuHoro
®HO cryaenTa Tema aunnomMHoi# paboTsl PYKOBOAHWTEI KOHCYJ/IbTAHTA
(YyeHas cTeneHb, (y4eHas cTeneHsb,
3BaHHe) 3BaHHE)
AbnbikanbikoB Epna | Komnanuanars Gackapy | 2.F-K./K.3.H,, ac.npod.
Craxopm wewiMaepin  oHraiinanmeipyra | Lanbaesa ILLE.
apHanraH mozaensaep / Mognenu
1 ONTHMH3ALMH  YNpPaBlEeHYECKHX
pemieHHit B komnaHuu/ Models
for  optimizing  management
decisions in a company
Anpam-KOcynosa KopnopatHeri Gackapy: 3.F.4./0.3.H.,
Mazea ApuanosHa TaburaThl, Ma3MYHBI XoHe npogeccop
weTinaipy GarbITTaphl/ Huxwijoposs H.B,
KopnoparuisHoe yrpaBieHue:
2 CYLLHOCTB, colepxaHue H
HanpaBleHUsA
cosepiueHcTBoBaHuA / Corporate
governance: the nature, content
and areas of improvement
KananeaHoBa AHHYD | Komnanusoarsi Kbl3MeTkepriepai | 3-F-K/K.3.H., 1OUEHT ara OKbLITYLLbI / CT.
TneyxanoBHa Garanay koHe bIHTanaHapipy | Af36aesa I'H. npenonaBaTenb
KyHeci / CucTeMa OLEHKH M Kowxkuna H.B.
3 MOTHBALIHMU nepcoHana B
komnanuy/ The system of
assessment and motivation of
staff in the company
Tionbkybaes ¥iibMaarsl Kewbacubiabik kane | O-F-K/K.3.H., A0UEHT
Anunbbex AbaeBuy e3repicTi Gackapy/ Jluaepcrso Ansbaesa I.H.
4 YINpaBleHHE  W3IMEHEHHAMM B
opranuzauuu/ Leadership and
change management in the
organization
¥neiknad [Tapacat YakeITTel  Gackapy  YHBIMHBIH | 3.F.K./K.3.H., JOLEHT ara OKBITYLBI / CT.
Gacekere KaGinettinirin aptreipy | AszGaesa I.H. npenoaasaTenb
Kypaibl peTiHne/ Taiim- KowkuHa H.B.
MEHEKMEHT KaK HHCTPYMEHT
5 MOBLIILIEHHA

KOHKYpEHTOCNOCOBHOCTH
opranmdauun/ Time management
as a tool to increase the
competitiveness of the
organization
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«MapxkeTHHI», opblc 60iMi / «MapKeTHHI», pYCCKOE OTAe/eHHe

CTyneHTTi aThI-
WeHI/
®HO crynenTa

JMNIOMIBIK KYMBIC
TaKbIpbIObI/
Tema aunnomHo#i paGoThl

FoLabivu sxeTekuici
(aTbI-KeHi, FEITLIMH
napexeci)/
©®©.H1.0. HayuHoro
PYKOBOIHTEJSA
(y4eHas cTeneHb,
3BaHHe)

FounbiMu keneciuici
(aTbI-3KeHi, FBIILIMH
aapexkeci)/
®©.1.0. Hay4HOro
KOHCYJIbTAHTA
(yueHasi cTeneHb,
3BaAHME)

AHHCHMOBa
Exarepuna [lerposha

KomnaHHAHbIH HKAPHAMATBIK
KbI3MeTiHzeri WHHOBALUANBIK
TexHosnorusnap/MHHOBaUMOHHBIE
TEXHOJIOTHH B peKnIaMHOMN
JIeATEIBHOCTH
KkoMnaHuu/Innovative
technologies  in  advertising
activities of the company

3.F.K./K.3.H., JOLEHT
Paxumbexosa X.C.

Bakuiuesa Anus
CepuxoBHa

Jarnapeic »karnaitblHAa HapbIKTa
cay/na MapKachiH JKbUTKBITY /
IponBuikeHWe TOproBoi Mapku
Ha pbIHKE B YCJIOBHAX KpH3uca /
Promotion of the brand on the
market in a crisis

3.F.K./K.3.H., JOLIEHT
XKauGbipbaeea C.M.

EntobaeBa Jana
Kymabalikbizbl

Benwek caynana
MepueHAal3uHITI YibIMAacThIpY /
OpraHuzauns MepyeHAaH3WHra B
po3HHYHON Toproene /
Organization of merchandising in
retail trade

3.F.K./K.3.H., IOLIEHT
XKaubsipbaesa C.M.

Hareneyosa JIszar
MaHnapbekoBHa

KoMnaHHAHBIH HapHaMaIbIK
KbI3METiH yHBIMAACTBIPY /
Opranuzauus pexIaMHoH
OEATENILHOCTH KOMMaHHH /
Organization  of  advertising
activities of the company

3.F.K./K.3.H., IOUEHT
Kanbeipbaepa C.M.

Hckanneposa Acem
BetibuToBHa

Kacinopeinaa HKapHAMANBIK
HayKaHAbl YHBIMIACTBIDY KSHE
eTKi3y /Opranusauus "
npoBeaeHHE peknaMHoOH
KaMIaHWH  HA  TIPeanpHATHH/
Organization and conduct of
advertising campaign at the
enterprise

3 3.F.K./K.3.H., ac.npog.
Asnsbaesa I'.H.

Opacxanosa [lnana
MaxkcyToBHa

Oacekere
MapKEeTHHITIK

DuUpMaHbIH
KaGineTTiairin
3epTrey /
MapkeTHHroBblE  HCCNENOBAHHMA
KOHKYPEHTOCTIOCOOHOCTH (QHUPMBI
/  Marketing researches of
competitiveness of firm

3.F.K./K.3.H., ac.pod.
Asnzbaesa [.H.

Ten Oenuc Uropeswy

Tayapnapabi (kpI3MeTTEPII)
®bUkbITYna BTL-ic-wapanapnasi
yHbIMaacToipy) /

Opranusauns BTL-MeponpusTuii
B NPOJBHXEHHM TOBApOB (YCIYT)
/

Organization of BTL events in the
promotion of goods (services)

3.F.K./K.3.H., IOLUEHT
Coxarckas H.TI.

Ten Esrenus
AnexcaHapoBHa

Komnanus Kpi3MeTiHAeri WBeHT-
MapkeTHHT /MBEHT-MapkeTHHr B
JEATENBbHOCTH KomnaHuu /Event

3.F.K./K.3.H., IOLUEHT
Paxum6ekosa X.C.
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marketing in the company's
activities
Opeiibepr Hamexna KacinopsiH KbI3METiHZeri | 3.f.K./K.2.H., AOLUEHT

BanepbesHa WnTepHeT-mapkeTHHr /MuTepher- | Paxumbekosa X.C.
9 MapKeTHHI B I€ATE/IbHOCTH
npennpusatus /Internet marketing
in the company's activities
Llo#i AHacTacus KomnaHus KbI3METIHAEri | 3.F.K./K.3.H., JOLEHT
IOpbeBHa HelipomapkeTHHT JKan6wipGaesa C.M.
/HeiipoMapKeTHHT B
10 NesATeNBHOCTH KOMTMaHHH
/Neuromarketing in the
company's activities
11IuH Bauecnas MeaouUMHANBIK KbI3MET | 3.F.K./K.3.H., JOLEHT
BanepbeBuy MapKETHHTI /Mapketunr | Coxarckas H.IL
11 MeIMUMHCKKMX ycnyr /Marketing
of medical services
Haypeizbexosa Kacinopsin KbI3MeTiHzAeri | 3.F.K./K.3.H., IOLUEHT
Hunapa MapkeTuHr-mukc  /Mapkerunr- | Coxarckas H.IT.
12 | KabeunbekoBHa MHKC B NEATENbHOCTH
npeanpuatus /Marketing mix in
the activity of the enterprise
«Jlorucrukar, opsic Geimi / «Jloruerukan, pycckoe oTaeneHune
FelbiMu xeTeKLici FuinibiMy KeHectuici
(aThbI-KeHi, FELNBIMH (aTbl-¥eHi, FELILIMH
CTyneHTTi aThi- JHMIOMABIK KYMbIC mapexeci)/ napexeci)/
Ne KeHi/ TaKbIpbIObI/ @©.U.0. Hay4HOro ®.U.0. nay4Horo
®HO cTyneHTa Tema AuNI0OMHOI paGoThl PYKOBOAHTES KOHCY/IbTAHTA
(y4yeHasl CTEMEHD, (y4eHasi cTeneHb,
3BaHHE) 3BaHHE)
ApbIHFa3bl OceM 3.F.K./K.3.H., JOUEHT
KaitpaTKpI3bl Kommauagssis KOp/IaphlH | ponayGaesa I.A.
Qackapyasl  OHTamaHaeipy /
1 Ontumusanus YNpaBleHHA
3anacamMH B KOMIaHHH/
Optimization of  inventory
management in the company
i KacinopelHaarsl  JIOTMCTHKAJIbIK 200 T2, i BRI/ G,
ByKeHKbI3bI - - . . .. | npodeccop npenojasatesb
YPAICTCPAIR i Hareneyosa M.C Vmup3akosa [I,K
Tangay/AHanus  3(p¢eKTHBHOCTH o P o
2 JIOTHCTHYECKHX  MPOLECCOB  Ha
npeanpuaTiy/ Analysis of the
effectiveness of logistics
processes in the enterprise
JXueHkynoBa Tapatry keniciHgeri KoiManay | 3.F.K./K.3.H., IOLEHT ara OKbITYLLbI / CT.
['ynbHYp AHEcOoBHa Xyiecin  Oackapy/Ynpasnenne | bomaybaesa I A. npenoaaBaTenb
CHCTEMOH CKNaAHpOBaHHA B CETH Ywmup3akosa [,K.
pacnpeneneHus/ Warehouse
management system in
3 distribution network
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3eifnynna 3apuHa N 3.F.4/ L.3.H., ara OKBITYLIbI / CT.
MypaTkaHOBHa 5}3?{“’? " mapyau;bmb;:blﬂbm npocdeccop npenojasaTenb
AUIFIH - Taiaay BRI Hareneyora M.C. Ymupsakosa JI,K.
3¢ HEeKTHBHOCTH CKJIaACKOTO
xo3siicrea/ Warehouse efficiency
analysis
Jexan Boicuiedi IIKObLI MeHeKMeEHTAa v/r v JL.ZKakbinbex
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